Publication: The Straits Times, Pg C5
Date: 10 November 2024
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WHO IS THAT nepmori
products can provide a

SUBSPECIES . sense of comfort and

Labubu swag comes in different | ' J& } companionship.

Research shows that
after a rough day,
turning to a familiar

shapes, sizes and colours

Popular Labubu collections
include Tasty Macarons

and Have A Seat character can feel
($24.90 for a blind box) almost like having
---------------------------------- a buddy around.

' =) A Singapore-exclusive
I" T“E ml"nnm, Merlion Labubu keychain
($37.90) sold out within

' b/

minutes on Pop Mart's DR SHILPA MADAN,

. website in June nt professor
Wanted: A monster with bunny ears, colourful furand " . ofmlgtﬂngn
razor-sharp t‘eeth bared in a _mischlevops gmlle. Her name? S Therears alss cransovas with aigeds
Labubu. Her ‘offence”? Wreaking havoc in Singapore and even other fictional characters, such as University
inciting crime, thanks to being a highly coveted collectible. Toothless, the eponymous creature
The Straits Times' correspondent YAMINI CHINNUSWAMY g;;;g;'(;g]{;’t{;;g]g"' Dragon
and executive artist BRYANDT LYN explain this latest ($159.90)
toy craze.

LABU-WHO?

| 4

Original design

ENTOURAGE

* Labubu's celebrity fans
include Lisa’s bandmate Rose
and Singaporean actress
Jeanette Aw (below left)

Labubu was created by Hong
Kong-born artist Kasing Lung
as part of his Monsters
character series in 2015

g.ung. born in 19_72. was reportedly o * The People’s Action Party's Despite her
inspired by “ancient European plf L N / Sengkang West branch has its imposing incisors,
legends’, such as those found in own Labubu mascot, complete Labubu is
Scandinavian folklore with white party regalia _k?escrll;e: “a’f

In 2019, Chinese toy company

Pop Mart was granted exclusive
licensing rights to be the sole
purveyor of swag related to Labubu

Labubu's popularity skyrocketed in
2024 when K-pop superstar Lisa
(above right), a member of girl group
Blackpink, was seen hugging a giant
Labubu doll in a photo posted on her
Instagram account in April

Labubu mania has
spread throughout
South-east Asia

The surge in interest in, and the resulting
scarcity of, Labubu dolls drove people to
extreme lengths to acquire them
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T elganger,
rather than sinister. with one key
He Is said to be difference:

Labubu’s boyfriend He has a tail
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of Labubu

WHAT'S NEXT?

Pop Mart has seen | According to business

f Ll

A Pop Mart theme park RIVAL

! magazine Forbes, opened in Beijing in ; Chiikawa toys
Strong ! Pop Mart now has September, featuring | I:;’;e':mh:; :;v:"?:::me a

b = 3 .

: : from other 5 Chi h
growth 450 stores life-size | fnover oo
in the last few years | across 30 countries, Labubu mascots and : Chiikawa trio of drawing crowds
since launching its | and plans to continue collectibles, among : Japanese manga in the United
first store i expanding other things ¢ characters States as well
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