A SALUTE TO THE STRATEGIC VALUE OF ESG
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USTAINABILITY is not just a
good-to-have, but a core part
of business strategy - this is
what winners of the 2025
Sustainability Impact Awards
have demonstrated.

Take Keppel, which was named Impact
Enterprise of the Year in the large enter-
prise category. Once synonymous with
oil rigs, the company is transitioning
from brown to green, with a growing foot-
print in renewable energy and sustaina-
ble data centres.

Beyond cutting carbon emissions, the
move has also allowed Keppel to capture
fresh opportunities with attractive re-
turnsin the green economy. As chief exec-
utive officer Loh Chin Hua sees it, those
who invest with Keppel can “do good for
the environment, but without sacrificing
returns”.

This sentiment was echoed by The As-
cott Limited, which clinched the Impact
Enterprise Excellence Award in the large
enterprise category.

The hospitality player found that sus-
tainability attracted three key groups of
stakeholders: travellers who care about
the environment, corporate clients com-
mitted to net-zero goals and investors fo-
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cused on environmental, social and go-
vernance issues.

Sustainability also extends past corpo-
rate responsibility, to individuals.

This year’s awards honoured two Im-
pact Leaders of the Year: Professor Lily
Kong, president of the Singapore Manage-
ment University (SMU) and Bjorn Low, co-
founder of Edible Garden City (EGC).

For Prof Kong, sustainable living be-
gan at a young age, thanks to her mother,
who was “the epitome of recycling”. Prof
Kong’s commitment to sustainability was
further shaped by seminal works such as
Silent Springand A Sand County Almanatc.

Today, she hopes to have a “multiplier
effect” on sustainability through SMU’s
students. The university’s efforts include
the launch of two sustainability-focused
research institutes: the Singapore Green
Finance Centre and the SMU Urban Insti-
tute.

Low’s journey to sustainability like-
wise had humble beginnings: It started
with just a plan to “have fun, grow some
vegetables, lead a simple life” with EGC.

Thatventure has since grownintoa41-
person operation, responsible for build-
ing over 280 edible gardens and urban
farms across Singapore. Low takes pride

in being a “moderator in nature”.

The Sustainability Impact Awards
2025 also put the spotlight on innova-
tions, with Weavinsight and Pollen Tech
winning Impact Enterprise Excellence
Awards in the small and medium-sized
enterprise category.

Weavinsight recognised that compa-
nies face the challenge of tracking dataac-
curately to meet their decarbonisation
goals. To solve this problem, it has tapped
cutting-edge technology, such as artifi-
cial intelligence (Al)-driven digital twin
technology and satellite hyperspectral
imaging.

Pollen Tech has also leveraged tech-
nology to solve an important problem:
excessinventory thatends up inlandfills.
The company’s Al platform, Lily, is de-
signed to help companies clear such
goods before it is too late.

Inrecognising both smalland large en-
terprises, as well as individuals, the Sus-
tainability Impact Awards highlights that
it takes an entire ecosystem to make
green goals a reality. No longer a mere
buzzword, sustainability is now a stra-
tegic priority for corporate Singapore.
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