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They may be new, but they have their sights set on the world.
Here are six upcoming Singapore tech companies to look out for

and coming

Zensorium

[nnova Technology Pendulumic _

Innova Technology wants
to make zlre yoll never loze
vour valuables again.

This Singapore start-Up
was co-founded by Mr Rick
Tan and Mr JonathanLim,
both 27.

While studying at the
SingaporeM snagement
Univerzity, NlrTan met
MrLim and they became
friends. Theidea of opening
acompany came to Mr Tan
i early 2011, when he lost
his passport while on a tip
DVer:eis.

This sparked theidea of
adevice to alert people
when they getseparated
from their valuables.

The idea found favour
with Red Dot Vertures - a
technology incubator
approvad by the National
Research Foundation-
whichi vested 3383000 i
Innovain2012.

Thisyear, the start-up
1au ched the Protag Duet
(sbove) - 3 Bluetooth
tracking device roughly the
size of the newS1 coin,
which can be attached to
important items. When
pairedwith a smartphone
viaBlustooth, thealarmon
the Duet goes off when it
and the smartphone are
sep atedbymore thana
setdistance.

When the projectto

build the device was
lalinched on the
crowdflinding s ite
Indiegogp, itraized
$130,000 in pre-orders
maink- ffom Singapore and
the United States.

That helped the
company to eammor than
3£300,0001as3tyear.

This year, it released the
Protag Elite, a thin, credit
card-zized gadgetthat
workslike the Duet, but is
more sUitable for slotd g
into wallets and passports,
forinstance.

The company says its
products are now soldin
10 countries and it plans to
launch nvo more products
early next year.

It is also looking to
expand into the commercial
sector. It is developing a
Elustooth beacondesigned
forlocationtracking.

It plansz to apply to Apple
foriBeacon certification.
This is Apple's trademark
for zmall, cheap Bluetooth
transmmtter s made by
third-party manufact ern.
They are Used to zignal
nearby iOS 7 devices.

Forexample, if aniOS7
Uzer passes abeaconina
store, theretailer's app, if
installed. cou d alert the
Uzer to 3 :pacisl offer.

By Colin Tan

Youmightbesurprisedto hearthat
Gavioiza home-grown brand.

With their slick packaging and
fashionable designs, the headphones
th v make (right) would notlook out of
place next to a fashionable pair of Beats
cans.

Founded by McCoyEoldings in
2010, the company al:o makes tablet
cases, portable chargers andother
accessores, but oclses primarily on
headphones and portable s peakers.

Itz products come in fwo styles. One
line-up targets younger buyers, and
showrases headphones withloud
cololrs and stnking dezigns. The other
aims for elegance, featuring speakers
with sleek, curred dezsigns (fardght)
and headphone: inmuted, Understated
colours.

Gavio haz al eadv wonszeveral
awards hers, including the Mo st
Popular Brand award in 2012':
Singapore Preztige Brand Awards.

Last vear, it partnersd DC Comics
and Warmner Bros to Jaunch a

Superman-themed s ries of
headphone: and other acceszones.

Gavio said ithas eight employees
and earned US33 million
[536.23 million) insales revenue last
vear. It sellsmostly inAsia, butplans to
expand its channels and distribution
woddwide.

It will launch new products next
month at IFABedin 2014, an
intemational consumer electronics and
home appliances show.

By Golin Tan

TouchPico (right) iz 2 3mall handheld
projector that tums any surface into an
20-inch interactive touchscreen

The projector runs any Android app.
AcUstom-designed stylus lets Users
interact with the screen

Itis apmoject of 3 Singapote start-up
callad Touchjet that was founded last
vear by Mr Tom Li Jiang, 33, 3
Singapore pemmanent resident, and
MrLiu Zhen, 235, who hadbeen
classmates at the Nanyang
Technological University.

Touchjet received $800,000in total
funding from the MDA’z i.Jam
programme and the National Rezearch
Foundation, as w=llas irvestment firms
Ruvento Ventures, and TNF Ventures.

Itz projector reads the stylus' touch
inplits, MrLi explained, which opens
TouchPico to avariety of Uses, suchas
projecting movies at home, Ulingitasa
whiteboardin the classroom and
plaving games on a bigger screen.

The company launched a

crowdfunding campaign forTouchPico
recently on IndieGoGo. [traised more
than US3200,000 (S5185,000) in five
days, well ahead of its US330,000 target.
The drive ends on Aug 27.

Touchjet, with seven employees
now, DpEmmes in Singapore, the United
States and China. It is planning to et
Up 2 worldwide distribution network for
the product.

By Colin Tan

While Unhappiness over a
product can inspire a personal
challenge to create something
better, Mr Daniel Chiau 30, zaid
the joumey forhome-grown
headphone trand, Penduluimic, iz
actuslly due to a confluence of
other factors.

Eisbusiness associate and
sound engi eer buddy,
Mr AndrewTan, 39, was itching
todo somethingrelated to audio.

Atthe same time, MrChiall's
boss, MrHenry Lim, 38, ownerof
Eewon, asemi-conductor
company where Mr Chiauis the
genersl manager, was also
looking at other business
opportunities for the company.

Aparnnerhip was ormed and
two years and 3230000 later, the
first pair of Pendulimic
headphoneswas born

The Stance S1 headphone:
(right) come with a built-in
lithium-ionbattery, capacity for
two Al batteriesand has a
built-in amplifier ontop of
two speskers. It Uses thelatest
Bluetooth 4.0 for wireless deliver:
and offers 30 hours of music
playback, all for US3133 (55233).

Their next challenge wasin
getdng their untested product
into the market and into the
hands of consumers.

Instead of gettinglocal stores

to stock their product, a trio of
Pendulumic employvees, together
with23 S1 headphones, made
their way to the 2014 Wational
Aszociation of Music Merchants
showin Loz Angeles, California,
in February to pitch their cans.

Theyv continued on the road,
taking abooth at the Eead-Fi
Meet sldio showin Cozta Mesa,
Califomia, in March and
mansged to secure adistributor
aswell a3 prezence on online
retailer Amazon.

The company ha: :0ld more
than 1,000 units of the S1 zince
the launch last December and is
developing a follow-up product
that enables Pendulumic
hesadsets to share music playback
from one source.

By Sherwin Loh

Athumb-zized doctor's check-Up.
Thatis what Zensoriumhas
created with Tinke (right), its own
fitne:: sensorthat works with
smartphones.

Establizhed in Singaporein
2011 by Japanese coiporation
Nitto Denko, Zensoriumhas been
working to develop itz own opti al
senzi gtechnology forhealthand
wellnezz. Tinke iz the result of
three years ofresearch and
development, designed to let Users
keep trackoftheir imes s quickly
and simply.

Unlike devices that measure
one's heart rate but fwother
phy iologicalindicators, Tinke
checks fourkey p ameters— heart
rate, respiratory rate, blood
oxvgen rate and heart-rate
varighility, all by s canming a User's
thumb.

This is all the more impressive
as theworkhorseizad y10g
senzor that iz only 32mmwide.

Ms Juliana Chua, principal of
Zensodum's business innovation
group, said Tinke waslaunched
last vear with global sales in more
than 30 countries.

The company then opened an
office in Bangkok. While M3 Chua
declined to reveal lastyear's
annusl revenue, she did say itnow
haszaboutlistaff there and more
than 30 staffhere.

ForTinke, the company was
named a finalist in the Mobile
Apps Showdoiwn at the CE Sshow
inLaz Vegasin January and was
an honoreein the Kealthand
Fitness category at the CES
Innovations Design and
Enginee ingAwards atthe same
show.

Zensonumiz not resting on its
laurels. Mz Chua promised it will
soonlaunch a newproduct that
will complement inke and
expand onits features.

By Colin Tan

Singapore star-up Oaxiswants to
change the way youUse your
imartphone case.

No longer content with s imply
protecting yourphone, Qaxis' new
product, thel case Plus (right)
willlet you : ee notifications, read
books: and look at mictures —all
without looking at your
smartphone.

This is achieved through a
3.53-inch E Inkdisplay on the caz e,
which communicates through the
smartphone via Bluetooth and
dedicated applications.

Oaxdsz isarelative newcomer,
having started in 2010. Butits
parent, Gajsh Intemational, isan

Original Equipment ManufactUrer
[OEM) that hasbeen in existence
since 2004.

Founded by Mr G-Jay Yong and
two others when he was s tudying at
the National Universityof
Singapore, Gajah started olUtas a
trading fimm, then evolved into an
OEM r cons umer prodlcts in
2007.

Gajah created Oaxis a3 a house
brand to expedmentith more
innovativeideassuch as the
Inkcaze Flus, without the
restrctions of the OEM business
model, which rslies onmass
production.

Inztead, the Inkcase Pluswas

launched oncrowdfunding website
Kickstarter, appealing dire tly to
customers. So far, the I case Flus
has generated considerable
imterest. [t hasreceived nearly
US3200,000 (S2243,000) in pledges
30 far, well above it3 17 S3100,000
goal.

Qaxizsaid its products have
shipped to more than 37 temitories,

withEurope its best pefforming
madket. Itz offices in Singapare,
China, Fong Kong and the Uinited
States have about 130 employess.
For now, Oaxiz will continlle
developing Inkcaze Plus and its
ecosystem. It plans to develop
more wearables and smart devices.

By Colin Tan
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