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CSR projects a big draw 
for Gen Y workers 
Corporate giving 
seen helping with 
branding, reputation 

MORE workers here, partic- 
ularly those from Genera- 
tion Y, expect their compa- 
nies to be involved in mrpo- 
rate social responsibility 
(CSR) projects. 

This was the view of Na- 
aional Volunteer and Philan- 
thropy Centre chief execu- 
tive Laurence Lien, who 
said that more young peo- 
ple these days were in- 
clined to join companies 
that offer CSR opportuni- 
ties fur them to be involved 
in. 
Mr Lien made these com- 

ments as one of the five pan- 
ellists at a dialogue session 
yesterday held at the Singa- 
pore Management Universi- 
ty (SMU). 

The event, organised by 
a group of SMU students to 
promote CSR efforts in Afri- 
ca. was held as part of the 
second Africa-Singapore 
Business Forum, which be- 
gan yesterday. 

"We always tell compa- 
nies that corporate giving, 
or CSR, is good for busi- 
ness. There are a lot of 
win-win opportunities. It's 
not just about pure altru- 
ism, it benefits companies 
in many areas too." said 
Mr Lien, who is. also chair- 
man of the Lien Founda- 
tion. 

*It helps the community 
because they are going to 
be your customers in the fu- 
ture. I t  helps with your 
branding and reputation. 
More employees want to 
see their companies en- 

Mr Lien: 'We always tell 
companies that CSR is  
good for business' 

gaged in the community, 
and this can build better 
employee morale," he add- 
ed. 

Another panellist, Stand- 
ard Chartered Bank {Singa- 
pore) chief executive Ray 
Ferguson said the best way 
for a company to have a 
CSR culture would be if it 
was driven from the top, 

He said CSR should be 
designed in a way that was 
integral to an organla- 
tion's culture and business 
in order for it to have a posi- 
tive impact on the staff. 

"(If not), the employees 
won't be supportive and 
you won't get the level of en- 
gagement that makes a dif- 
ference," he said, adding 
that CSR had to be aligned 
with both the leadership's 
objectives and the compa- 
ny's business models. 

Mr Lien chimed in: *It's 
not just about going to 
wash windows or painting 
a building, which has got 
nothing to do with a compa- 

ny's mission or vision. To 
make CSR sustainable, cam- 
panies have to look for 
projects and initiatives that 
make business sense and 
aligned to their core busi- 
nesses and competencies.* 

Tunde Onitiri, senior 
country manager &t the In- 
ternational Finance Corpo- 
ration in Singapore, de- 
scribed CSR as a "business 
Imperative". 

He said it was a mistake 
for an employer to think 
that his business could be 
successful without actively 
creating good and rggular 
hkages to the local commu- 
nity . 
SMU president Arnoud 

De Meyer said that there 
was a *symbiotic relation- 
ship" between CSR and .a 
company performing 
strongly hanciaIly. 

'I do believe, and there 
is a lot of research that indi- 
cates this, that they go to- 
gether, and that it's part of 
simply being a good cornpa- 
ny. You are doing well fi- 
nancially, but at  the same 
time you build up your cor- 
porate reputation and you 
invest in social perform- 
ance," he said. 

Professor De Meyer add- 
ed that all his students com- 
plete at  least 80 hours of 
community service with a 
social or civic organisation 
during their course of 
study. 

*We do this because we 
want our students to under- 
stand what are the possible 
career opportunities in a 
non-profit organisation," 
he said. *We also hope that 
we can develop qualities in 
our students, such as confi- 
dence, compassion and, in 
many cases, self-reliance." 

Source: The Business Times O Singapore Press Holdings Limited. Permission required for reproduction. 


