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AItEmNTmprrteap~*W- 
vey the Morwtary-rity d 
shswore 0 co- 
some mi@hqp about the ban- 
dal i n d m  When it comes to 
----wty 
~ a n d i n f o ~ n , t h e r e i s  
"significant mom for improve- 
ment". 

Thes~rveyfound~alm& 
one-thkd of the paduct recorn- 
men*nsby-* 
were assesaed as "unsuitable", 
while adequate product dieclo- 
s u r e s w e r e - d m b e m  
accordingto~tsreleasedyes- 
temlay..The a&&m also did not 
do enough fact-5cMng on cus- 
tomem. 
Conducted from October to 

Decemberlastyear, thesurveyin- 
vow ' 126 mystery shoppers 
who made 500 visits to 11 li- 
censedbaqksandfousegbbmd 
i n s r r r a n e e ~ e s s e e l d n g f i -  
aendal advicd from their repre- 
sentaths. It aimed to find out 
howwellthe5namialindustry 
has been doing in terim of pra- 
vidingmstomers with qualie ad- 
ViCe~approprEate~mmen-  
dation%n%asw"enasrelevantaad 
timely information to malts in- 
tbrmadfhakialdelckdoae*' * 

Results ahow that the hiustry 
stIllhas alongwayto go. Indeed, 
30 per cent of product morn- 
mendadom were essessed by a 
panel of industry practitioners as 
mdtablelargelybecausethe 
products recommended were 
notinlinewith theshoppers'fl- 
nandat objeahm & their mted 
investment horizons. The top 
three categoxies of produh qc- 
 weree endowment in- 
eurancepdkim,uuittrusCsand 
bvehment-linked W p o w  

Furthermore; the survey 
hund that wMe meet 
tiveedlsciosedbseic~xmaUon 
on redonunended products and 
obtainedbasic ' * " ~ndi- 
&ts , theyfat ledto~trt! le-  
vant produet infomation or col- 
lect in-depth dfent inforInation. 

P o t ~ t h o u g h m o s t r e p  
mentahs obtained basic fnfor- 
mationontheshappers'pereon- 
aI particdam (94 per cent) and 

-=t - (71 p= -t), 
0dyg0percentand53per~t 
dMsQ~invwtm~eqreriance 
and flnandal objecthms reapec. 
t i v e l y , ~ l l e s s t i l a n h a l f ~ -  
d other pertinent infomWon 
suchastheshoppers'riskprefier- 
~ a n d ~ ~ n .  

Shilady, whne a large majorl- 
t y o f r e p ~ ~ ( 9 3 ~ ~ t )  
disclosed basic information 
about the recommended prod- 
U-, sudo as.- nature ruad ob- 
jectbm a s d  as the amount of 
investment required, .a dgM- 
can* d e r  proportion dis- 
cussed risk factors involved 
(60 per cent) and the am*t 
andkquemcyoffieesandcharg- 
es (52 and 42 per cent mpecth-  
lyl. LRee thanhalfprovidedmm- 
ings, exclusioas and caveits, as 
well as a product's he-Loolr: pari- 
od 

TheMASsaidthatafaheto. 
conduct a comprehensive 
fact-find impedes ad\risars fram 
making mitab& recolnmehh- 
tions, while inadequate. disclo- 
sures may result in poor fnvest- 

ment de@ions by consumers Indeed, Mr Lee believed that 
due to a lack of of 'some of the representatives 
t h e p d u c t ' s ~ a n d d s t c s .  c;ouldbeactingmoreasproduct 

D a r o f d ~ ~ o f t h e S s -  - t h a n a s w a d -  
cur i tesIn~Assodat fonof  -a 
shgqore(SIAS)&110~ ~ ~ ~ t h ~ - -  
~ u ~ ] l O n ~ ~ o f ~  ~ t o ~ t h e s t a n d a r d f o r f i i -  
portsnt-tbn...isdiscm-  by^- 

duclng the .-= Kwwleage 
Aiwemnmt (W framework Imp*sw--trs- 

=''.ddlsC-t-. torarm--- 
hgtheaefmpoaantktm,an&- 
vestment product could appear e d g e a i a a ~ c e b e d o r e s e l l -  
mar= attractive than it +*uld ~ ~ ~ ~ c h e d ~  
L- n ue. 
In a speech at tb Singapore 

M- u-ftg yester- 
day, MAS adstant man&ghg di, 
. d r b e C h u a n T e c k o d n e d  
t w l o * r o b o f ~ ~ a d v r -  
-first,theysbWimaartba- 
s i cB;nanda l~s ld l l s tod i -  

*ry -try - PAIR) 
i n M a l @ t o ~ t h e ~ -  
sional standiag and cornpetma 
offtnandaladvE8ers. 

Achwk@g the role that 
consumers themsehgs have to 
play, MAS has put in place 
M ~ ~ a n r r t t o n a l ~  

thq.shouM halp d- &&ion aimed at 
ents' understand 'the specific . enbaradng k- 
products that they inwet in. m e  eracy of corminem. 
fh@Sof'theR!centsur~qrthus TheAsmdationofBanksfn 
~ t h a t ~ i s ~ r o o m  ShgqmeOsaidthatthesur- 
fDltimpmvememtonbOthhts. veyf6cusedontheuWW- 

KEEPlNG 
WATCH 
TheMAS 
has taken 
measures to 
raise the 
a d a d  for 
financial 
advice 

ery of the sales" process which 
dldnotmuEtina~outmme. 
It assured consumm that in the 
end-to-end sales process, bauks 
have already put in place a rigor- 
ausandsbuctltredsalesprocess 
under the Ihamid Advisers Act 
adthe~FairDealingGuide- 
Une8,wfrichwmghreCUStOmers 
protecdonthrougbthehcbion 
ofahbbkpesiodhsthesale 
of insurance and investment - 

Tan Hak Leh, president of the 
L i h ~ c e ~ n . o f S i n -  
gapore (LIA)* added that while 
the LU believed that there was 
8copetoenhancethe*- 
nesso f the~ insu raace~ad-  
visoryprocess,itnotedthatamri- 
.JoritydseaP-= = l d w  
nent redden& pexcehFe the Singe- 
pore industry well and pust the 
.life insutance repreamwives 
w h 0 ~ t b e m , a s 7 2 p e s c e n t  
are %sly satmedm and "satis- 
M"withtbeIlSeinsurancein- 
dusby as a whole, eccorcllqg to a 
recent consumer surveg by the 
m 

Source: The Business 1 'imes O Singapore Press Hc ~ldings Limited. Permission required for reproduction. 


